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”Tone at the Top”

The COESIA Group believes that ethical behaviour should be a core founding element of 

any entrepreneurial activity and that corporate responsibility should play a cultural role in 

encouraging and enhancing social relationships. The companies that are within our Group 

develop their social and environmental responsibility within the communities where we 

operate and contribute to improving their prosperity and quality of life.

The introduction of the COESIA Code of Ethics at worldwide level offers an opportunity for 

all of us to keep encouraging the promotion of our corporate social responsibility project in 

a shared and structured way in all the Group’s companies.

We believe that we should all join together in order to live out our values with the utmost 

authenticity and simplicity. If orientated in a responsible way, our everyday activities can 

bear witness to social maturity and to cultural and economic improvement.

We very much want us to continue to promote a business environment where honest 

debate can help us to exchange ideas and proposals concerning our approach to our work, 

company identity and potential for innovation.

We hope that this further step towards an ever more responsible Group of companies will 

be supported by all the people and organisations that we deal with, in order to put these 

values into everyday practice. In this way we can develop, between our companies and 

the communities in which we live, a more meaningful and responsible relationship that will 

allow us all to better contribute to sustainable development.

Isabella Seràgnoli                                                      
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The COESIA Group
COESIA is a group of innovation-based industrial solutions companies operating globally, 

headquartered in Bologna, Italy and fully owned by Isabella Seràgnoli.

COESIA’s companies are leaders in the sectors of:

•  advanced automated machinery and materials;

• industrial process solutions;

•  precision gears.

COESIA’s customers are the leading players in a broad range of industries, including 

Consumer Goods, Tobacco, Healthcare, Aerospace, Racing & Automotive and Electronics.

Our Mission
Coesia is a privately owned group focused on the creation of long term sustainable economic, 

social and environmental value for its stakeholders

Our Values

RESPECT:

•  for people

•  for rules

•  for local communities

•  for environmental resources

•  for economic resources

Re s pe c t  implie s  rigor  a nd inte grit y

RESPONSIBIL ITY:

•  for the consequences of one’s own decisions and actions

•  to lead by example
•  to practice fair leadership
•  to be committed
•  to achieve results

•  to grow talent

•  to reward merit
Ev e n c olle c t iv e  re s pons ibilit y  s t a r t s  with indiv idua l a c c ount a bilit y
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KNOWL EDGE:

•  that comes from culture

•  that comes from the territory

•  that comes from relationships

•  that comes from experience, research, training and education

•  as professional growth
Sa pe re  Aude : da re  to k now

PASSION:

•  for the product

•  for innovation

•  for excellence

•  for beauty

•  for work

•  for performance
Pa s s ion a llows  to e nv is ion re s ult s  e v e n be fore  a c hie v ing the m

How COESIA sees social responsibility: the 
company as a catalyst for social cohesion

The reputation of the companies that belong to the COESIA Group is based on standards 

of excellence in supplying clients with high quality products and services, in behaving 

fairly and respectfully towards all those who work for the companies within the Group and 

in communicating in a transparent manner. The shared objective of all companies within 

the COESIA Group is to win the confdence and respect of all the Group’s stakeholders, 

especially its clients, employees and the communities where it operates.

The COESIA Group is well aware that business leadership is based on achieving positive 

economic results, on organisational effciency and effectiveness, and on acting according 

to its own values. All the companies within the Group are committed to integrating the 

principles of corporate social responsibility into all their activities, and to making compatible 

the achievement of sound economic goals with social progress and environmental protection 

so as to act as a pivot of social cohesion in the areas where they operate.
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Coesia’s Code of Ethics: Putting People at the Centre
1. Premise 

COESIA aspires to establish itself also as a socially responsible group of companies that contribute to 

the pursuit of sustainable development at a local and global level, creating economic and social value for 

all the communities in which it operates and safeguarding the environment.

COESIA has decided to adopt its own Code of Ethics to underline its commitment, as a group of 

companies, to promoting social responsibility and to guiding the conduct of both its employees and 

stakeholders, in keeping with the principles adopted in this respect by leading international organisations1

If this Code of Ethics is to be part of everyone’s daily life, it is necessary that all COESIA’s employees and 

other stakeholders share it, respect it and promote it. After all, the Code of Ethics is a tool that offers a 

guide and an aid to decision-making, clarifying how COESIA’s management and employees should act 

through the defnition of commitments that all the companies within the Group maintain and what the 

Group expects from its stakeholders.

For COESIA the attainment of a goal and the methods used to achieve it are equally important, and this 

is one reason why the Group’s Code of Ethics can act as an aid to conducting business with honesty, 

integrity and responsibility, respecting and enhancing the central importance of the individual and of his 

or her needs, values and aspirations.

This Code of Ethics refects the shared values and principles expressed by the entrepreneur and the 

employees of the Group; everybody shares the duty of complying with it and putting it into practice 

with the aim of constantly protecting and improving the reputations of the companies belonging to the 

COESIA Group.

COESIA’s Code of Ethics is a fundamental aspect of the company’s organisational, management and 

compliance model. 

The companies within the COESIA Group undertake to communicate this Code of Ethics – and every 

future modifcation – to all the Group’s stakeholders, promoting awareness and understanding of it 

through a dedicated programme of information and learning, in order to implement it in its entirety as an 

aid to be used on a daily basis by the people who work within the Group and who embody its true value.

COESIA believes in the importance of monitoring the compliance with this Code of Ethics by all the 

employees: for this reason it intends to evaluate and monitor how far management decisions and em-

ployees’ behaviour effectively comply with this Code’s Guidelines, and also to analyse how this Code 

of Ethics is perceived in terms of clarity, content adequacy, effciency, completeness, coherence and 

simplicity of use.

The present Code of Ethics was approved by the Board of Directors.

1 The International Labour Organisation (ILO), the United Nations, the Global Compact, the Organisation for Economic 
Cooperation and Development (OECD), the European Commission.
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2. User’s manual

The Code  of Ethic s  is a document laying out the values, guidelines and standards that have 

been designed to orientate and support the behaviour of the COESIA Group companies’ 

employees and suppliers, and that should be made transparent to all other stakeholders. 

The Code of Ethics is an integral part of the company’s organisational, management and 

compliance model and contains a series of instructions that all employees must comply 

with.

Who doe s  it  c onc e rn?  The Code of Ethics is intended for everyone who works for the 

companies entirely controlled by the COESIA Group – including board members, directors, 

managers, employees, temporary workers, consultants and all other kinds of workers – as 

well as clients, suppliers, all members of the community and stakeholders.

Applic a t ions  a nd us e s . The Code of Ethics applies to all companies wholly controlled by 

the COESIA Group.

COESIA welcomes all suggestions and constructive contributions intended to improve this 

Code and keep it updated and in tune with company changes. 

Av a ila bilit y . Copies of the COESIA Code of Ethics are available on the Group’s website 

www.coesia.com 

3. Guidelines for relations with employees, clients, suppliers, 
the environment and the community

The Guidelines set out the ways in which the companies belonging to the COESIA Group undertake to 

relate to and behave towards the following stakeholders:

•  employees and all those people who work for the companies that are part of the 

 COESIA Group,including Board members, directors, managers, temporary workers, consultants 

 and any other kinds of workers;

•  clients (anyone who purchases goods or services from the companies belonging to the 

 COESIA Group);

•  suppliers (all the companies or professionals from whom COESIA companies purchase raw 

 materials, semi-fnished materials, equipment, machinery and all other goods or services

 necessary for carrying out their activities);

•  the environment (the eco-systems and all natural resources where the COESIA Group companies

 operate which may be directly or indirectly affected by their operations);

•  the community (people and institutions based in the areas where COESIA companies 

 operate – in Italy or elsewhere in the world – and with whom they maintain relationships, 

 such as non-proft organisations, trades union, public bodies, schools and universities).
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3 .1 . Guide line s  for  re la t ions  with e mploy e e s

In relation to its employees, when permitted by local law, COESIA will:

3 .1 .1 . promote  a  mode l of s oc ia l re s pons ibilit y  tha t  pla c e s  the  indiv idua l a t  it s  c e nt re , 
with his  or  he r  c ont ribut ion to, a nd pa rt ic ipa t ion in, the  c ompa ny  a nd his  or  he r  qua lit y  
of life  by :

3.1.1.1. supporting initiatives that foster socialisation, teamwork and team spirit;

3.1.1.2. sustaining social projects aimed, above all, at improving employees’ working 

conditions;

3 .1 .2 . fos t e r  profe s s iona l e x c e lle nc e  a nd inv e s t  in huma n a nd inte lle c tua l c a pit a l by :

3.1.2.1. promoting training for all personnel, improving their expertise and encouraging them 

to take more responsibility and be more autonomous in their decision-making;

3.1.2.2. attracting the most talented people while also fostering everybody’s talent;

3 .1 .3 . e ns ure  e qua l opportunit ie s  a nd t re a tme nt  in s e le c t ion proc e s s e s  a nd pe r s onne l   
ma na ge me nt  by :

3.1.3.1. considering exclusively professional competences and the necessary qualifcations 

for performing specifc roles;

3.1.3.2. encouraging the professional development of female employees and the overcoming 

of cultural stereotyping that often hinders their career progression;

3.1.3.3. favouring ways of reconciling work with personal and family life, through ad hoc  

organisational solutions and corporate welfare policies;

3 .1 .4 . de v e lop wa ge  polic ie s , a wa rds  a nd inc e nt iv e s  ba s e d on re s ult s  a c hie v e d by :  

3.1.4.1. using fair, transparent and merit-based ways of rewarding employees’ achievement 

of targets, assumption of responsibility, propensity for innovation and applied creativity;

3 .1 .5 . gua ra nte e  s a fe t y  in the  work pla c e  a nd prote c t  it s  e mploy e e s ’ he a lth by :

3.1.5.1. pursuing the highest possible standards;

3.1.5.2. promoting a “culture of health and safety” based on the prevention of injuries 

and illness, using awareness initiatives and company policies designed to encourage correct 

nutrition and adequate physical exercise;

3.1.6. create the conditions for fostering a satisfying and co-operative workplace and conduct 

its relations with trades union on a basis of dialogue and mutual understanding
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3 .2 . Guide line s  for  re la t ions  with c lie nt s

In relation to its clients, COESIA will:

3 .2 .1 . c ommunic a t e  in a  t r a ns pa re nt  wa y  a nd c ommit  it s e lf to ma na ging 
e x pe c t a t ions  in a  wa y  tha t  will e ns ure  c lie nt  s a t is fa c t ion by :

3.2.1.1. providing clear and detailed information on products and services;

3.2.1.2. informing clients of the most signifcant risks connected with product usage 

and environmental impact;

3.2.1.3. adopting a system for handling after-sales services, training technicians and 

client complaints;

3.2.1.4. listening to clients’ requirements and periodically monitoring their perceived level 

of satisfaction;

3 .2 .2 . promote  high qua lit y  produc t s  a nd te c hnologic a l innov a t ion, while  pur s uing 
a  s us t a ina ble  e nv ironme nt a l impa c t  by :.

3.2.2.1. ensuring the highest quality standards available on the market, and also by obtaining

specifc certifcations;

3.2.2.2. carrying out research focused on technological innovation;

3.2.2.3. producing machinery or components which offer clients top level technical performance

along with reduced environmental impact;

3 .2 .3 . a c t iv e ly  c ommit  it s e lf to fght ing produc t  c ounte r fe it ing, in orde r  to 
prote c t  bra nd inte grit y  a nd t r a de ma rk s  for  it s  c lie nt s  a nd for  it s e lf by :

3.2.3.1. refusing to supply machinery, equipment, formats, spare parts or technical assistance to 

any organisation which has been found guilty of counterfeiting by judicial authorities;

3.2.3.2. informing clients about the details of its anticounterfeiting policy and by actively pursuing 

that policy with its suppliers;

3.2.3.3. offering clients its own technological expertise in applying anti-counterfeiting devices;

3 .2 .4 . s upport  it s  c lie nt s ’ s oc ia l re s pons ibilit y  polic ie s  a nd s t r a t e gie s  by : 

3.2.4.1. responding effectively to any requests to adapt its social responsibility standards or 

procedures where COESIA Group’s companies are involved as a supplier – for example in 

adopting specifc certifcations, demonstrating that child labour is not used in its manufacturing 

plants in developing countries, or in respecting social responsibility conditions or procedures 

adopted by its clients.
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3 .3  Guide line s  for  re la t ions  with s upplie r s

In relation to its suppliers, when permitted by local law, COESIA will:

3 .3 .1 . a pply  s e le c t ion, e v a lua t ion a nd ma na ge me nt  proc e s s e s  ba s e d on the  following 
c rit e ria : 

3.3.1.1. the level of the service offered (competence, quality, punctuality, value for money);

3.3.1.2. compliance with contractual obligations;

3.3.1.3. absence of conficts of interest;

3.3.1.4. the application of current legislation and of collective labour contracts, including 

those in the sub-suppliers’ chain;

3.3.1.5. the promotion and adoption of strategies and actions guided by corporate social 

responsibility;

3 .3 .2 . promote  a  pa r tne r s hip a pproa c h a nd c ont ra c tua l t e rms  tha t  s upport  it s  s upply  
c ha in by :

3.3.2.1. encouraging joint planning and promotion of innovation;

3.3.2.2. by agreeing upon reasonable methods and timetables for payment.

3 .4  Guide line s  for  re la t ions  with the  e nv ironme nt

COESIA will:

3 .4 .1 . promote  s us t a ina ble  de v e lopme nt  by :

3.4.1.1. adopting environmental standards established in law and in national and international 

agreements with the aim of gradually reducing the company’s direct and indirect environmental 

impact;

3.4.1.2. committing itself to developing technological innovations that could lead to the 

reduction of environmental impact throughout the life cycle of the product (in the phases of 

planning, manufacture, transport, operation, maintenance and fnal dismantling and disposal);

3.4.1.3. committing itself to developing process innovations that increase manufacturing 

effciency by reducing the consumption of raw materials and energy, and whenever possible, 

introducing recycling and re-usage systems for materials and products without decreasing 

their technological performance;

3 .4 .2 . promote  e c ologic a l re s pons ibilit y  by :

3.4.2.1. educating employees in environmental issues and on how to reduce the environmental 

impact of their own activities;

3.4.2.2. contributing to spreading awareness of environmental sustainability throughout the 

supply chain;

3.4.2.3. liaising with local authorities on all company activities and initiatives aimed at 

reducing the environmental impact of its operations.
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3 .5  Guide line s  for  re la t ions  with the  c ommunit y  

In order to improve the quality of life in the communities where its companies are present – 

and in accordance with its own annually defned priorities – COESIA will:

3 .5 .1 . s upport  c iv il s oc ie t y , loc a l a uthorit ie s , s c hools  a nd univ e r s it ie s , in re la t ion to 
loc a l c ommunit y  ne e ds  by :

3.5.1.1. fnancing initiatives that address social, health and welfare issues, or cultural and 

educational projects;

3.5.1.2. facilitating employees’ volunteering and the possibility of them taking up governance 

positions in public or civil organisations;

3.5.1.3. offering apprenticeship opportunities and “work scholarships” to young people, and 

especially to those at risk of social or economic exclusion.

4. Standards for employees’ conduct

4 .1 . Ge ne ra l s t a nda rds

The COESIA Group requires all employees to act in accordance with the values and guidelines 

described in this Code of Ethics in order to safeguard the Group’s reputation. All employees 

must:

4 .1 .1 . c omply  with c urre nt  na t iona l a nd inte rna t iona l le gis la t ion;

4 .1 .2 . a c t  in wa y s  tha t  a re  c ompa t ible  with the  v a lue s  a nd guide line s  c ont a ine d in the  
pre s e nt  Code  of Ethic s ;

4 .1 .3 . do the ir  be s t  to de v e lop the ir  e x pe r t is e  a nd improv e  the ir  profe s s iona l c a pa bilit ie s ;

4 .1 .4 . de a l prope rly  with a ll pote nt ia l c onfic t s  of inte re s t  be twe e n the ir  own inte re s t s  
a nd thos e  of the  c ompa nie s  within the  COESIA Group, by  a dopt ing the  following 
s t a nda rds :

4.1.4.1. taking personal responsibility for objectively evaluating all situations which could 

potentially generate a confict between their personal interests and those of the companies 

that belong to the COESIA Group, especially when their position requires an involvement 

in decision-making processes, and undertaking to inform the Group of any such situations;

4.1.4.2. not engaging in external professional activities or governance positions in other 

companies that could imply a confict of interest, except where explicitly authorised in 

writing by the Group company they work for;
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4.1.4.3. not offering any advantages or favours of any kind that go against the company’s 

interests, such as offering employment (or promising to do so) to their own relatives, friends 

or associates, or anyone else seeking favours, or to discriminate in favour of particular 

suppliers or subcontractors;

4.1.4.4. not offering or promising to offer money, gifts or other gratuities for the purpose of 

obtaining personal favours or advantages;

4.1.4.5. not accepting money or gifts, except for purely symbolical tokens, offered by 

colleagues, third parties or actual or potential suppliers of the COESIA Group. In cases where 

a third party wishes to make a gift, the employee to whom the gift is offered is obliged to 

inform the potential giver that COESIA company policy forbids the acceptance of personal 

gifts and that consequently the gift will be passed on to the company, which will either 

donate it to a non-proft organisation or, in certain cases, insist on its being returned to the 

giver. In any case, the nature and value of any such gift must be moderate and not cause any 

embarrassment to the COESIA Group, or damage its reputation;

4.1.4.6. not making unjustifed use of company expense accounts other than for maintaining 

cordial business relations;

4.1.4.7. not reserving for themselves, or indicating to others, potential business opportunities 

that would otherwise be available to Group companies;

4.1.4.8. neither taking part in decisions, nor infuencing company choices, connected with 

direct or indirect business relations between COESIA companies and their own relatives 

or friends, or between Group companies and other companies in which their friends or 

relatives have professional, economic, fnancial or other interests;

4.1.4.9. avoiding having fnancial interests (such as owning shares, properties, company 

stakes, etc) in other companies – either directly or indirectly through friends or relatives – 

when such interests could infuence their own judgement or professional conduct, especially 

in relation to decisions that Group companies might take regarding such companies, and 

committing themselves to inform the Group should any such situations arise;

4.1.4.10. avoiding any incorrect use of privileged2  or reserved3  information in order to make 

personal gains or advantages;

4.1.4.11. informing the Group by contacting the Anti-Corruption Committee in writing of any 

case of possible confict of interest or any change of circumstances that could negatively 

affect Group companies.

2 The term “privileged information” is used to describe information regarding COESIA Group companies or other
companies acquired by employees in the course of their work that is not yet public knowledge. For example,
news about possible purchases or sale of, or mergers with, other companies, would be classifed as 
privileged information.

3 The term “reserved information” is used to describe sensitive information which if it came into the hands of 
others outside the Group (competitors, suppliers, clients, etc) might potentially damage the company’s interests.
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4 .2 . St a nda rds  for  inte rna l c ompa ny  c onduc t

All employees must:

4 .2 .1 . c ont ribute  to c re a t ing a  work pla c e  tha t  e nc oura ge s  c oope ra t ion a nd tha t  
v a lue s  profe s s iona l e x c e lle nc e  by :

4.2.1.1. maintaining a propositive attitude and focusing on solving problems;

4.2.1.2. behaving in ways that foster dialogue with, and respect for, colleagues;

4.2.1.3. taking particular care to avoid any kind of discriminatory attitude relating to gender,

ethnic identity, nationality, religion, age, disability, sexual identity or preference, political 

or trade union convictions, and by opposing mobbing4  and every other form of psychological, 

sexual or physical harassment in the workplace that might hurt individuals, their dignity 

or feelings;

4 .2 .2 . ma k e  a ppropria t e  us e  of c ompa ny  re s ourc e s  by :

4.2.2.1. taking the utmost care when using the company’s material and intellectual property5, 

in order to avoid wasting or damaging it;

4.2.2.2. adopting measures and conduct aimed at carefully storing and protecting all the 

company’s material and intellectual property6 , in order to prevent its abuse, wrongful use 

or theft;

4 .2 .3 . s a fe gua rd the  work ing e nv ironme nt , the ir  own he a lth a nd s a fe t y , a nd tha t  of 
the ir  c olle a gue s  a nd the ir  e nt ire  c ommunit y  by :

4.2.3.1. maintaining conduct in line with company regulations and procedures concerning 

the environment or health and safety in the workplace;

4.2.3.2. drawing attention to the need for any updating of company regulations or procedures;

4.2.3.3. immediately informing their direct superiors of any dangerous situation or any failure 

to observe company rules.

4 The term “mobbing” is used to describe active discrimination that persists over a period of time, intended 
to harass, isolate or penalise an individual or group of individuals in the workplace. This includes, for example, 
discriminatory action by superiors towards their subordinates, or vice versa when subordinates undermine the 
authority of their superiors.

5 The term “the company’s material property” is used to indicate any physical object owned by any COESIA Group 
company, including: products, equipment, furniture, premises, vehicles, computers, software, bank accounts, 
credit cards, telephones, documents and archives of any kind.

6 The term “the company’s intellectual property” is used to indicate any intangible resource belonging to COESIA 
Group companies, including: computer passwords, programmes and software, organisational charts, data 
fowcharts, company structure data, processes, manufacturing methods, projects, plans and designs, feasibility 
studies, reserved information and all intellectual property connected with the development of new ideas, inventions 
and patents.
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4 .3 . St a nda rds  for  e x t e rna l c onduc t

All COESIA employees must:

4 .3 .1 . e ns ure  the ir  dis c re t ion on the  s ubje c t  of c ompa ny  a c t iv it ie s  by :

4.3.1.1. respecting current legislation concerning privacy and all internal procedures related 

either to electronic or paper data designed to protect personal and company data, especially 

by observing the rules forbidding:

- the unauthorised passing of information to third parties, including relatives, friends and 

acquaintances;

- the unauthorised removal or copying of any document or information connected with the 

development of new ideas, inventions or patents, via any means or in any form (electronic, 

paper, etc.);

4 .3 .2 . c ommunic a t e  e x t e rna lly  on c ompa ny  ma tt e r s , in a  t ruthful, a c c ura t e ,
c ompre he ns ible  a nd imme dia t e  ma nne r, a nd only  a ft e r  re c e iv ing e x plic it  a uthoris a t ion, 
in pa rt ic ula r :

4.3.2.1. dealings with any kind of news media are the responsibility of the Corporate 

Communication department. Any Group employee who is asked to give an interview or 

make a public statement about the Group by a press or media representative is obliged to 

liaise beforehand with the Corporate Communication department;

4 .3 .3 . re s pe c t  the  c ulture  a nd t r a dit ions  of the  loc a l c ommunit ie s  in whic h 
the  COESIA Group ope ra t e s .

4 .4 . St a nda rds  for  ma na ge me nt  c onduc t

All management must:

4 .4 .1 . promote  the  diffus ion of the  Code  of Ethic s  both inte rna lly  a nd e x t e rna lly , a nd 
the  a dopt ion of c ompa ny  polic ie s  in line  with it s  guide line s  by :

4.4.1.1. setting an example to all other employees in showing how observance of the Code 

of Ethics is an essential aspect of their own working practice;

4.4.1.2. adopting new procedures, or adapting existing ones, in coherence with the guidelines 

and standards for conduct contained in this Code of Ethics;

4 .4 .2 . pre pa re , re gis t e r  a nd ha ndle  a ll doc ume nt a t ion re la t ing to a c c ount s , t a x a t ion, 
inv e s tme nt , a dminis t r a t ion, budge t ing a nd ba la nc e  s he e t s  in s uc h a  wa y  a s  to:

4.4.2.1. always observe the principles of honesty, transparency, clarity, precision, 

completeness, timeliness and coherence;

4.4.2.2. strictly respect all current laws and regulations;

4.4.2.3. always respect levels of responsibility and authorisation appropriate to the position 

held within the company;

4.4.2.4. carefully follow all the rules applicable to accounting, verifability and fully complying 

with company procedures;
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4 .4 .3 . e ns ure  tha t  pe r s onne l ma na ge me nt  follows  the  princ iple s  of re wa rd for  me rit , 
fa ir  c onduc t  a nd promotion of e qua l opportunit y  by :

4.4.3.1. ensuring that employee credentials, fairness in decisionmaking and the principle of 

equal opportunity are the deciding factors in all phases of initial employment, job assignment, 

compensation, training, promotion, transfer and termination of employment.

5. Management of concerns

All concerns raised by internal or external stakeholders regarding possible breaches of the 

Code of Ethics, shall be sent  in one of the following ways:

• coesia.ethicspoint.com

These concerns may be accompanied by supporting documentation or by other evidence, if 

relevant. No anonymous information will be accepted.

Privacy will be secured in order to prevent any negative consequences. The entire concerns

process and any measures taken will be carried out respecting the relevant privacy law.

Concerns  will  be  analysed  and  investigated  by  designated  Committee  and  a  wide  range

of analysis and monitoring activity might be carried out to determine whether the Code of

Ethics has been observed, including interviews, focus groups or questionnaires. Preliminary

enquiries  might  be  set  up,  even  without  receiving  concerns,  to  verify  whether  certain

conduct is compatible with the guidelines set out in the Code of Ethics.

https://coesia.ethicspoint.com


www.coesia.com




